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deeply involved in the development of SERIOUS PLAY
and have been key members of the Executive Discovery
team from the outset. They have been joined by a
talented community of practicing managers, consultants,
and scientists — all continuing the quest for the fruitful
integration of work and play needed to develop
innovative, winning strategies in today's fast-paced,
multi-dimensional business world.

The LEGO Group became involved with SERIOUS PLAY very
early in its development, both as a user of the process
and as a company whose basic values are in complete
alignment with the core ideas presented here. The
name LEGO itself is a contraction of the Danish phrase
“Leg Godt,” which means “Play Well.” In spearheading
the development of LEGO SERIOUS PLAY, LEGO and
Executive Discovery show their dedication to supporting
the child in each and every one of us to “Play Well.”

AT THE cOrRe OF LEGO SERIOUS PLAY ARE THE
THEORETICAL ELEMENTS OF CONSTRUCTIVISM, PLAY,
IMAGINATION, AND IDENTITY.
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Conclusion

At Executive Discovery we are committed to a
continuing development of both the art and the
science of playing well for a purpose. In this booklet
we have tried to share with you some of the science
behind the development of our LEGO SERIOUS PLAY
products. We invite your comments, critiques, and
most importantly your challenging insights. We will
be updating this booklet from time to time to keep
our partners and serious players on top of the new
developments. In furtherance of this commitment we
maintain a strategic partnership with the Imagination
Lab in Lausanne Switzerland. The work of the Imagination
Lab was essential in developing this booklet.

Visit www.seriousplay.com for more information about
applications of LEGO SERIOUS PLAY.

For more information about the academic research
developed for LEGO SERIOUS PLAY and Real Time
Strategy, visit www.imagilab.org.
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